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Our Mission 
Three luxury lifestyle magazines that 
are packed with people, fashion, food, 
drink, beauty, health, wealth, education, 
motoring, gifts, gadgets and the guide 
to what’s hot in the area. 
 
No nonsense journalism producing  
engaging and enlightening copy that 
resonates with our readers. 
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The Reader 
Glossy Magazine readers are 25+ residing in 
south Manchester, Cheshire and MediaCity UK. 
Many are adopted Mancunians drawn here by 
the sophisticated student scene. Readers have 
families, friends and fun is their driving force.  
 
Educated and discerning; they demand quality 
in every aspect of their lives. Affluent families 
and single professionals who own their own 
homes. Financially secure and aware, with 
higher than average levels of savings and  
investments. High credit card and internet 
usage. High-level car ownership, with three  
cars per household occurring commonly and 
luxury cars. Regular foreign travel to luxurious 
and exotic destinations. Sophisticated  
experiences and leisure activities, which  
include theatre, opera, eating out, fashion  
and beauty. 
 
 
 

100,000 readers 81.1% ABC1, 74% female



Didsbury M20
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Distributed to selected homes in Didsbury, Hale, Hale Barns and Bowdon.  
Can also be found in clinics, surgeries, shops, salons, restaurants, coffee shops and bars in  

Alderley Edge, Wilmslow, Bramhall, Prestbury, Knutsford, MediaCityUK, Didsbury, Hale,  
Hale Barns and Bowdon.

Distribution

Glossy Magazine is delivered solus to homes and businesses.
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Regulars 

Each issue readers can expect to find engaging interviews with local people, travel and food write ups, ask 
the expert columns featuring only the top expert advice on a range of topics, fashion, beauty and interiors 

collections, motoring and tech guides, and a list of what’s hot in the area.  
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 TRAVELFEATURE

Located on Liverpool Street, Pan Pacific 
London opened back in September of this 
year and was undoubtedly one of the 
capital’s most highly anticipated hotel 
openings of 2021. The hotel takes innovation 
and understated luxury to new heights, 
fusing together architecture, contemporary 
design, boundary-pushing wellbeing, leading 
destination restaurants and bars and a 
generous helping of Singaporean hospitality.  
 
Found on the doorstep of some of the 
most world-renowned locations, the hotel 
is also home to its own inner world. Sitting 
proudly in the landmark tower at One 
Bishopsgate Plaza, the hotel is situated 
near many of the city’s finest attractions, 
including high-end shopping in Spitalfields, 
the Barbican cultural hub and the stylish 
Shoreditch neighbourhood.  
 
Created by design duo Yabu Pushelberg, 
every element is carefully crafted and 
tailored to offer one of London’s most 
complete contemporary and luxury hotel 
experiences. A unique sanctuary in the 
middle of the City of London, modern lines 
and artistic flair run throughout the hotel’s 
public spaces, whilst guest rooms offer a 
sense of peace and calm with curved walls 
and neutral colour palettes; a fusion of 
Southeast Asian vibrancy and the refined 
elegance of traditional British design. 
 
Rooms 
A proactive approach to environmental 
sustainability and wellness can be seen in 

all of the 237 guest rooms and suites, which 
offer some of London’s finest accommodation. 
Rooms have been designed as retreats 
from the bustling city and feature a lighter 
colour palette, which gives peace and 
tranquillity to the private spaces, while the 
omission of 90-degree angles in bedrooms 
and washrooms creates a gentle embrace 
where guests can seek rest and comfort. 
Custom headboards act as personalised 
art pieces, adding a layer of calm through 
the depiction of oak, elder, elm and maple 
trees. Accessories introduce small bursts of 
colour and organic forms to reinforce the 
tonal and tranquil nature of each guest 
room. 
 
diptyque toiletries, a hot and cold minibar 
and a curated library of books are just a 
few of the touches to ensure guests’ comfort. 
For ultimate wellbeing, an innovative 
Ooler® ChiliSleep™ Sleep System to aid 
better sleep via temperature regulation is 
available upon request and rooms come 
complete with yoga mats and on-demand 
virtual yoga sessions as well as health-
benefiting botanical planting.  
 
If you’re looking for something spectacular, 
we recommend a stay in the signature 
Pan Pacific Suite, found on the 19th floor, 
which is the essence of luxury with 
spectacular views of city landmark, The 
Gherkin.   
 
Straits Kitchen Restaurant 
Led by multi award-winning Executive 

Chef Lorraine Sinclair and renowned 
Executive Pastry Chef Cherish Finden, the 
team work closely with British producers, 
nurtured in Norfolk, to grow their own 
high-quality Asian ingredients as well as 
sourcing local produce to help minimise 
the carbon footprint whilst bringing 
authentic flavours to the table. Straits 
Kitchen is an ode to Southeast Asia, both 
through design and cuisine, and the floor-
to-ceiling glass windows offer guests 
unparalleled panoramic views of the city. 
 
The Orchid Lounge 
Perched on the f irst floor, the stunning 
Orchid Lounge offers a unique and 
sumptuous Afternoon Tea,  which 
embraces both Asian flavours and the 
traditional British tea. The Singaporean-in-
spired Kopi Tiam (celebrating bao, dim 
sum and choux) is divine. Every Afternoon 
Tea is accompanied by exclusive tea 
blends from the Rare Tea Company as well 
as Champagnes and world-renowned 
English sparkling wines.  
 
Ginger Lily 
Ginger Lily brings the buzz of Singaporean 
bar culture to the capital and boasts the 
largest list of by-the-glass bubbles in the 
City of London (over 200 houses feature) 
and it’s also home to more than 150 rums!  
 
 

 
Pan Pacific London – a haven in the 

heart of London city

Pan Pacific London 80 Houndsditch / London EC3A 7AB  
panpacificlondon.com 

By Salim Uddin-Khandakar 

Pan Pacific London certainly offers a  
relaxing escape away from the hustle  
and bustle of daily life and we’ll definitely 
be visiting again soon. 
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Mercedes-Benz of Stockport  
celebrates success  
LSH Auto’s flagship Mercedes-Benz showroom in  

Stockport is  going from strength to strength

The state-of-the-art, purpose-built, three-story facility opened its doors in August 2019 and has now become the 

most popular Mercedes-Benz destination in the North West, attracting an unprecedented number of new customers.

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Stefan Bowett, Dealer Principal, said: 
“Mercedes-Benz of Stockport has had  

a fantastic two and a half years. We’re 

grateful for the continued support that  

we receive from our customers and I’m 

proud of our team, particularly how hard 

they have worked over the past 18 

months to overcome the challenges  

of the global pandemic.”  

 

Stefan became the new Dealer Principal 

at Mercedes-Benz of Stockport in  

November 2020, having previously led 

LSH Auto’s Whitefield operation. The 

move marked a return to the area for 

Stefan as he spent five years working  

at the original Mercedes-Benz of  

Stockport site from 2013 to 2018. 

 

“I was really pleased to return to Stockport, 

where I initially built my career. It’s been 

fantastic to hear from so many of my 

old customers and to make sure they 

continue to receive excellent service from 

my team here. Mercedes-Benz of Stockport 

is now our flagship site, attracting more 

customers than we could have imagined 

and my team pride themselves on 

maintaining the highest levels of personal 

service for each individual.”  

 

In its second year of trading, Mercedes-

Benz of Stockport grew new car sales by 

more than 47% and used car sales by 

72%, despite the UK lockdowns.  

“I think our ongoing commitment to 

putting our customers first and giving 

them the best possible service has 

stood us in good stead. ‘You come 

first. Always’ is our mantra at LSH  

Auto and that aligns perfectly with  

my personal high standards and the  

expectations I have of my team.” 

 

Spread over 10.5 acres, Mercedes-Benz 

of Stockport has two buildings. Its 

13,492sqm showroom is a retail space for 

new and used cars and is also home to 

an aftersales facility with 30 workshops 

and two MOT testing bays. The 17,166sqm  

purpose-built, high-tech body, paint and 

repair centre operates as LSH Auto UK’s 

regional used car preparation facility and 

parts distribution centre.  
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To find out more about Mercedes-Benz of Stockport  pop in for a tea or 

coffee, call 0161 442 1000 or visit our website www.lshauto.co.uk.

 

 

 

 

 

 

 

 

 

 

“In our second year of trading, our  

aftersales team has also grown and our 

high-tech body, paint and repair centre  

has continued to support customers in 

getting their vehicles back on the road 

and looking as good as new.” 

 

A destination in its own right, Mercedes-

Benz of Stockport offers customers a 

unique experience. Its contemporary 

water feature makes the perfect impression 

on arrival. Customers can sit back and 

enjoy a refreshing drink with a speciality 

cake or pastry from the on-site bistro, 

and there’s even a golf simulator for 

those who fancy perfecting their swing 

while their car is being serviced.  

 

 

 

 

 

 

 

 

 

 

The modern space can be hired for private 

events and meetings, offering multiple 

meetings rooms, an ample outdoor roof 

terrace and a private cinema room. 

 

“One of our customers recently hired  

the venue for a wine-tasting event, which 

was a huge success. We’ve had enquiries 

from local artists and high-end businesses 

about hiring space for exhibitions and 

special events for their customers, and 

we’re looking forward to resuming our 

own regular calendar of VIP customer 

events in 2022.” 

 

LSH Auto was one of the first automotive 

retailers in the UK to recognise that some  

 

 

customers prefer to browse and shop 

from home and in 2019, launched a full 

digital platform. The service enables 

customers to browse online, book a solo 

test drive from their home, buy online 

and choose either click and collect or 

home delivery. Since its launch, the 

service has been incredibly popular 

and the LSH Auto customer experience 

team have helped thousands of customers 

over the phone or via online chat and email.  

 

“Even though our online sales have 

skyrocketed, many customers choose to 

come to the showroom for the full handover 

experience. 

 

“Mercedes-Benz of Stockport has set a 

new standard in the UK luxury vehicle 

retail industry by responding to our 

customers’ desires and needs. We are 

constantly looking for new ways to 

improve our service and we’re looking 

forward to continuing to grow the business 

into 2022 and beyond.”



www.glossymagazine.co.uk  /  6

 
Multi Platform  

Offering 
 

www.glossymagazine.co.uk 
 

An extension of our print magazines, this  
entertaining, informative digital magazine 
features only the best fashion, health and 
beauty, lifestyle and entertainment, food  

and drink and travel content.  
 



PRINT AD RATES 

 
Double page spread  

£2990  /  £2400 x 6 issues 
 

Full page  
£1495  /  £1200 x 6 issues 

 
Half page  

£736  /  £615 x 6 issues 
 

Quarter page  
£515  /  £325 x 6 issues 

 

Directory 
£150  /  £100 x 6 issues 

 
Inserts £75 per ‘000 

 
Bellybands £195 per ‘000 

 

 Discounts for multiple insertions 

 

 

PAGE DIMENSIONS 

 
DPS  

280mm high x 420mm wide* 
 

Single page  
280mm high x 210mm wide* 

 
Half page landscape  

123mm high x 180mm wide 
 

Half page portrait  
250mm high x 87mm wide 

 
Quarter page landscape  

60mm high x 180mm wide 
 

Quarter page portrait  
123mm high x 87mm wide 

 
Directory  

60mm high x 87mm wide 
 

*Please add a 3mm bleed and crop 
marks to the final artwork PDF 

 

DIGITAL RATES 

 
30 Day Homepage Banner Advert  

£200 
 

30 Day Banner Advert  
£150 

 
Sponsored Website Posts  

£99  
 

Social Media Post  
£50 
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ISSUE DATE            Incomplete artwork  PDF Ready Files On Sale 

 

June | July 2024 26/04/2024 07/05/2024 03/06/2024 

August | September 2024 26/06/2024 05/07/2024 05/08/2024 

October | November 2024 23/08/2024 05/09/2024 27/09/2024 

December | January 2025 25/10/2024 05/11/2024 04/12/2024 

February | March 2025 03/01/2025 10/01/2025 03/02/2025 

April | May 2025 28/02/2025 07/03/2025 07/04/2025 
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Copy Deadlines   |  On Sale Date 
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  CONTACTS 
 

STUDIO 
Claire and Paul King 

studio@glossymagazine.co.uk 
 

Managing Director 
Salim Uddin-Khandakar 

salim@glossymagazine.co.uk 

 glossymagazineguy 
 
 

 
 
6 The Stables / Parrs Wood Entertainment 

Centre M20 5PG / T: 0161 388 2353 
 
 
 

For all advertising enquiries 
Tel: 0161 388 2353 

info@glossymagazine.co.uk 


